JOUR 39002-01 Covering the National Election

Fall 2008  






                 Prof. Jeff Cohen

Department of Journalism 



                                607-274-1330

Office Hours: Tues 3-5PM, Wed 1-3pm   
                        jcohen@ithaca.edu
Syllabus updates at http://mediaelection.blogspot.com/                             Park 257     
Course description: The topic of this practicum will vary to allow students the opportunity to learn about a specialty area of journalism. Students will be required to read relevant specialty newspapers, magazines and academic journals appropriate to the topic and report and write articles on the selected topic in online and print formats, and write for broadcast. Prerequisites: Junior standing.  3 credits
COURSE OUTCOMES: 
Critical thinking that compares the ideals of journalism in an election vs. current practices in US media.  

Upon completion of the course, the student will be able to:
· Research, analyze and critique media coverage of U.S. election campaigns, as measured by class discussions/presentation, blog postings and final paper. 
· Identify historical patterns in coverage of U.S. election campaigns, as measured by class discussions/presentation, blog postings and final paper. 
· Analyze different approaches to election coverage in mainstream and independent outlets, and approaches to media criticism, as measured by class discussions/presentation, blog postings and final paper. 
· Research and produce a report, commentary or analysis on a presidential debate, as well as a campaign retrospective, as measured by assignments.
REQUIRED READINGS

Besides the readings and video listed in the syllabus, your main reading and news consuming assignment is to read or watch election coverage heavily and regularly in both a “mainstream” corporate news outlet (top list) and an independent/critical source (bottom list).  Each student will choose one of each.  Note: For publications and TV networks, try to get print editions and actually watch TV; relying just on websites, you can’t judge how prominent stories were, how they were teased/introduced.  
· ABC News  nightly newscast, “Nightline,” “This Week,” “Good Morning America”  http://abcnews.go.com/politics
· CNN  politics programming  http://www.cnn.com/POLITICS/
· Fox News   politics programming  http://elections.foxnews.com/
· NBC/MSNBC  politics programming on MSNBC, plus nightly NBC newscast, “Meet The Press,” “Today” http://www.msnbc.msn.com/id/3032553/
· New York Times  daily http://www.nytimes.com/pages/politics/
· Newsweek  weekly + daily web dispatches http://www.newsweek.com/id/38584
· Time  weekly + daily web dispatches http://www.time.com/time/politics
· Washington Post  daily  http://www.washingtonpost.com/wp-dyn/content/politics/
     * *
· Annenberg Political Fact Check  Non-partisan watchdog of political spin  http://www.factcheck.org/ 

· Columbia Journalism Review  http://www.cjr.org/campaign_desk/
· CommonDreams  progressive opinion and news  http://commondreams.org/
· HuffingtonPost  ‘Politics’ news & blog  http://www.huffingtonpost.com/politics/
· Media Matters  Democratic-oriented media criticism  http://mediamatters.org/
· Media Research Center Republican-oriented media criticism http://www.mediaresearch.org/
· National Review  conservative opinion & news http://www.nationalreview.com/
· Talking Points Memo (& Election Central)  http://www.talkingpointsmemo.com/
(Watch Jon Stewart and Colbert on your own time. I sure do.)

ASSIGNMENTS AND GRADING SCHEME: This course requires serious news consumption, research and intensely critical analysis.  But it’s a fun, engaging topic.  
You will demonstrate your engagement with the subject matter through class participation. Also, by keeping a blog or web journal to which you will add short comments and critiques at least twice a week for 9 weeks – derived from readings, class discussion and news coverage consumed.  

After a presidential debate (one is scheduled Sept 26), you will turn in a short piece of reporting, analysis or commentary about that debate.  After election day, you will turn in a short campaign retrospective piece of reporting, analysis or commentary.

Near the end of the course, each student will make a 5-10 minute presentation focusing critically – pros and cons – on the performance of the outlets you monitored.  After feedback and further research, this presentation will be the basis of your final paper.   
Grading: 20% class participation 

    15% blogging

   --

    15% debate story


    15% election retrospective story

                           --
    
    15% class presentation

    20% Final paper

Course Policies 
Attendance: Attendance will be taken at the beginning of class.  Because of the importance of class participation, unexcused absences will negatively affect your grade.  You are responsible for work missed during any absence. 
Academic honesty: The use of work other than your own without proper citation or credit is a serious offense. Penalties for plagiarism include: failure on the assignment and/or failure in the course and/or College academic discipline, which could mean suspension or dismissal from the College. Plagiarism can involve not only written work but computer programs, photographs, artwork, films, videos, and audios. If you are at all unsure about what constitutes plagiarism, or how to give credit, see your instructor and consult the Student Handbook (see "plagiarism" in the index). In a collaborative project, all involved students may be held responsible for academic misconduct if they are either knowing participants in plagiarism or complicitous. Our recommended style manual is published by the American Psychological Association and is available in the bookstore. 

Students with disabilities:  In compliance with Section 504 of the Rehabilitation Act of 1973 and the Americans with Disabilities Act, reasonable accommodation will be provided to students with documented disabilities on a case by case basis. Students must register with the Office of Academic Support Services and provide appropriate documentation to the college before any academic adjustment will be provided.  To contact that office call 274-1005, or contact Leslie Schettino, Director of Support Services for Students With Disabilities, at lschettino@ithaca.edu.

Safety: You must respond to and report conditions and actions that may jeopardize your safety, or that of other people and/or equipment. Report to the responsible College employee. During class sessions that person would be your instructor or lab assistant. Outside of class the person might be your instructor, lab supervisor, co-curricular manager, equipment and facilities manager, or one of the engineering support staff. You must be aware that misuse of equipment or use of damaged equipment can create the risk of serious injury, infectious contamination, and expensive damage. You may be liable for damage or injury resulting from such use. Unsupervised use of facilities puts you at risk. Failure to be alert to safety problems, or to report them, may have serious consequences for you or others. 

COURSE SCHEDULE 
The essence of this course is to compare how journalists should cover election campaigns to inform a self-governing public vs. how U.S. news media actually do cover campaigns.  Also, to compare the performance of traditional corporate/mainstream media with “independent” outlets or media watchdogs.  Our analysis of current coverage will be informed by presidential election history since 1960.  In conducting this analysis, we will track coverage of the campaign through its stages: primaries, party conventions, televised debates, election day, post-election.  (With assigned readings, you’re responsible for finding them online if provided links fail.)    

WARNING: When developments in campaign 2008 necessitate, we will diverge from this schedule and make those developments, and perhaps new readings, part of the syllabus.  

Nothing could be more irrational than to give the people power and to withhold from them information without which power is abused. . .  A popular government without popular information or the means of acquiring it is but a prologue to a farce or a tragedy, or perhaps both. . . . To the press alone, checkered as it is with abuses, the world is indebted for all the triumphs which have been obtained by reason and humanity over error and oppression. 

--James Madison, framer of the U.S. Constitution and 4th President

WEEKS 1 & 2: GENERAL THEMES
(1) Thurs., Aug. 28

Assisted by Professor Isakov who will be in the classroom, Professor Cohen welcomes class via webcam from Democratic National Convention in Denver.  (Note:  Before this class session, please consume at least a half-hour of convention coverage.) 

OVERVIEW: How should journalists cover campaigns to serve democratic goals?

-- Referee function (correcting false claims)

-- Foster broad debate 

-- Focus on issues more than horserace or tactics
-- Be independent

-- Expose financial interests/sponsors

PARTY CONVENTIONS: How should they be covered?

 (2) Tues., Sep. 2

Professor Cohen welcomes class face-to-face:  Course Expectations

OVERVIEW: How do U.S. media cover election campaigns?

-- “Narratives”/Soap Operas/Punditry vs. Factual Reporting

-- Horserace obsession 

-- He said/she said

-- Imposing “balance”
-- Sideshows: “character,” “patriotism,” etc
PARTY CONVENTIONS: Discussion -- how are they being covered?
(Course mechanics: Assess students’ journalistic experience/interests.
 Students begin choosing two outlets they will monitor.) 

Readings: 

Historic moment – ABC’s Ted Koppel leaves ’96 GOP convention

Helen O’Neill, “Koppel’s Departure Leaves Media Questioning Future Convention Coverage” (AP, 8/14/96 – handed out with syllabus)  
FAIR, “Koppel copped out at convention” (ExtraUpdate! Oct. 96)

http://www.fair.org/index.php?page=1367
Who pays for the conventions? 
Jim Drinkard, “Loophole lets corporations fund political conventions” (AP, 6/4/08)

http://www.wtop.com/?nid=213&sid=1415468
A positive approach to coverage

Ezra Klein, “A campaign without the ‘gotchas,’” (L.A. Times, 5/18/08)

http://www.latimes.com/news/opinion/sunday/commentary/la-op-klein18-2008may18,0,2550352.story
“A study by Indiana University…found that from 1968 to 1992, the clips of presidential candidates speaking on network news were cut from an average of one minute to about 10 seconds. Since 1992, that's dropped to eight seconds. Which means that politicians are being filtered through the media lens more than ever. Only a third of those eight-second clips addressed substantive issues of policy.”
Cohen/Solomon, “What Voters Don’t Know May Hurt Them,” (syndicated column, 10/14/92) http://www.jeffcohen.org/docs/mbeat19921014.html
(3) Thurs., Sep. 4
OVERVIEW 
Why do horserace coverage and “narratives” predominate?

Journalists are supposed to referee; partisans “work the refs.” 

How independent and diverse are political analysts/journalists?  

DISCUSSION: Students analyze convention coverage, comparing outlets they are monitoring.  (Course mechanics:  Assess our own social/political biases)
Readings:
Jay Rosen, “Why Horse Race Journalism Works for Journalists and Fails Us” (excerpt form PressThink blog, 1/20/08 handed out in previous class) 
Journalists create campaign narratives

Eric Alterman, “The Presidential Pageant,” (The Nation, 9/13/07)

http://www.thenation.com/doc/20071001/alterman
A 1992 model for assessing campaign in 2008

Jim Naureckas, “Unfair to Bush? Unfair to Clinton? Campaign Coverage Was Unfair to Voters” (Extra!, Dec. ‘92)  http://www.fair.org/index.php?page=3375
McCain literally feeds the press

Holly Bailey, “McCain works his ‘base’ at barbecue (Newsweek, 3/3/08)
http://www.newsweek.com/id/118076
Blogger Christopher Hayes “Is Good Campaign Coverage Possible?”(9/20/07)

http://www.chrishayes.org/blog/2007/sep/20/good-campaign-coverage-possible/
Weeks 3 -5: HOW DID WE GET HERE?  HISTORICAL ROOTS
(4) Tuesday, Sep. 9

PRIMARY COVERAGE 2008: How did we get to Obama/McCain? 
Horserace and polls: Getting it wrong

Covering issues, or celebrity candidates?
Narrowing the field: Who decides -- voters or media?
Readings/viewings:

Butch Ward, “A Lesson from New Hampshire: Cover, Don’t Predict” (Poynter Online, 1/9/08)  http://www.poynter.org/column.asp?id=101&aid=135593
“63 percent of the campaign stories focused on political and tactical aspects of the campaign. That is nearly four times the number of stories about the personal backgrounds of the candidates (17 percent) or the candidates' ideas and policy proposals (15 percent). And just 1 percent of stories examined the candidates’ records or past public performance.”

Hillary has nomination locked up, say pundits

Robin Abcarian, “Political Soothsayers” (Los Angels Times, 6/6/08)  http://www.latimes.com/news/printedition/asection/la-na-trailstewart6-2008jun06,0,6636582.story
“FAIR Study: TV News Stresses Strategy, Downplays Issues” (press release, 5/22/08)
http://www.fair.org/index.php?page=3373
Mentions of each candidate on nightly network  news (12/26/07–2/5/08): 
Obama 1,204; Clinton 992; McCain 931; Romney 904
Huckabee 503; Edwards 392; Giuliani 238
Thompson 62; Dodd: 22; Bloomberg 21; Richrdson 16; Biden 10; Paul 10; Kucinich 7

Marginalizing outsider candidates – 3 critiques
“Ron Paul – The Smear Campaign,” watch first 5 minutes of this 7-minute pro-Paul video on biased TV coverage  http://www.youtube.com/watch?v=5jZTd9j6_yg
Pro-Ron Paul blogger Adam Kemp (1/3/08)  http://adamkemp.newsvine.com/_news/2008/01/03/1202405-ridiculous-media-bias-ron-pauls-biggest-challenger
 “Kucinich was there” (NPR’s On The Media, 1/19/07; audio or transcript)

http://www.onthemedia.org/transcripts/2007/01/19/03
(5) Thurs., Sep. 11

PRIMARY COVERAGE 2008, Part II

“Moderating” primary debates 

Narrowing the field
Impact of You Tube: “Real Romney”
Media obsessions: Preachers, patriotism, haircuts
Readings/viewings: 
Primary debates – impact of moderators 

Jamison Foser, “Rich Media, Poor Debates,” (Media Matters, 2/1/08) http://mediamatters.org/items/200802010012
Pro-Edwards blogger JedReport, “The corporate media blackout of John Edwards gets worse,” (DailyKos.com, 1/5/08) http://www.dailykos.com/story/2008/1/5/12286/27650/142/431084
Video, “The Real Romney?” (You Tube, posted Jan. 07)

http://www.youtube.com/watch?v=a9IJUkYUbvI 
“On Jan. 9, 2007, a YouTube mash-up of Mitt Romney declaring his earlier support for abortion and gay rights -- positions he later renounced -- went viral. . . Type ‘Romney’ and ‘flip flop’ into the search engine on YouTube and some 180 videos pop up. (Washington Post, 4/1/08)

Zachary Roth, “The McCain-Hagee Connection: Why is the press ignoring this hate-monger?” (CJR, 3/7/08)  http://www.cjr.org/campaign_desk/the_mccainhagee_connection_1.php
Liz Cox Barrett, “Why No Hageegate? Russert Explains,” (CJR, 5/6/08)

http://www.cjr.org/the_kicker/why_no_hageegate_russert_expla.php
(6) Tues., Sep. 16 (Prof. Cohen at indy media symposium all day)
EVENING SPEAKER: Award-winning blogger Josh Marshall.  Instead of class, you are expected to attend Marshall’s evening lecture in Emerson.
Assignment: Begin blogging this week (2 or more comments per week)
Readings/viewings on 1988, 2000, 2004, 2008 campaigns:
Tom Shales, “In Pa. Debate, The Clear Loser Is ABC” (Washington Post, 4/17/08)

http://www.washingtonpost.com/wp-dyn/content/article/2008/04/17/AR2008041700013.html   maybe
2004 Howard Dean Scream
Project Look Sharp’s Media Construction of Presidential Campaigns: Read 4-page Teacher Guide.   http://www.ithaca.edu/looksharp/deanscream.pdf
Watch video of “scream” here:  http://www.ithaca.edu/looksharp/mcpcweb/unit9_2000_2004/video/2004/2004doc2a.mov
Then listen to audio version here:  http://www.ithaca.edu/looksharp/mcpcweb/unit9_2000_2004/video/2004/2004doc2b.mov
2000

Evgenia Peretz, “Going After Gore” (Vanity Fair, Oct. ’07 – Long, but well-written)
http://www.vanityfair.com/politics/features/2007/10/gore200710?printable=true&currentPage=all
1988
Excerpt from The Press Effect by Kathleen Hall Jamieson/Paul Waldman. “The (Willie) Horton Menace”(handed out in previous class) 

(7) Thurs., Sep. 18
WORKING THE REFS -- from left and right, past and present 
How is media history repeating itself in 2008? How not? 

Historic Moment: Asked about Republican attacks on the media, Republican National Chair Rich Bond admits: “There is some strategy to it. I'm a coach of kids' basketball and Little League teams. If you watch any great coach, what they try to do is ‘work the refs’” -- meaning the media. "Maybe the ref will cut you a little slack on the next one.” (Washington Post 8/20/92)
Readings:
Are rightwingers whispering in journalists’ ears?

Glenn Greenwald, “The Media, The Right and 1988” (Salon/ComDreams, 5/4/2008)
http://www.commondreams.org/archive/2008/05/04/8704/print/
Charge: Press has become an ally of the Right
Jamison Foser, Playing with Fire, (Media Matters, 5/9/08)

http://mediamatters.org/items/200805090012?f=s_search
Charge: Press is ally of the Left

Brent Bozell, “Liberal Smears Unchallenged,” (Media Research Center, 6/25/08)

http://www.mediaresearch.org/BozellColumns/newscolumn/2008/col20080625.asp
Optional in depth reading: (Dissecting a blog swarm that got results) 

Eric Boehlert, “The Blog Swarm Chris Matthews Never Saw Coming (1/22/08)

http://mediamatters.org/columns/200801220003
(8) Tues., Sep. 23

GUEST SPEAKER: Conservative watchdog Cliff Kincaid, Accuracy in Media 

Readings:
Cliff Kincaid, “Manipulating the Media for Obama” (AIM column, 7/10/08)
http://www.aim.org/aim-column/manipulating-the-media-for-obama/
Progressives work the refs

Eric Boehlert, “Bloggers go to bat for Obama,” (Media Matters, 3/4/08)

http://mediamatters.org/columns/200803040004
Optional reading treat: Indy journalist embedded in political press corps 2003/04
Matt Taibbi, “Dean-a-Palooza: A Frontrunner Takes To The Skies” (The Nation, 9/18/03)  http://www.thenation.com/doc/20031006/taibbi/single
WEEKS 5-7: DEBATES, NARRATIVES, ADS, INTERNET

(9) Thurs., Sep. 25
DEBATES

Handicapping/judging winners and losers; Who gets to debate?; Ignored issues 

Assignment (due 6 days after first debate): A piece on the presidential debate 

Readings/viewings:
Historical note: Immediately after the first Gore-Bush 2000 debate, overnight polls showed strong majorities of those who actually watched the debate said Gore won. But the press corps (and then comics) soon focused on Gore’s sighs of exasperation as Bush spoke (and minor misstatements) – what liberal press critic Bob Somerby called “a wave of spin that reversed Gore’s win and sent him plunging down in the polls.” 

Museum of Broadcast Communications, “The Kennedy/Nixon Presidential Debates, 1960”  http://www.museum.tv/archives/etv/K/htmlK/kennedy-nixon/kennedy-nixon.htm
Video excerpt from 1960 Kennedy/Nixon (15 mins) 

http://www.archive.org/details/1960_kennedy-nixon_2
Do Americans watch  debate coverage more than debates themselves?  
Excerpt from The Press Effect by Kathleen Hall Jamieson/Paul Waldman. “On the Lookout for Decisive Moments,” (handed out in previous class) 
Handicapping debates as sporting events, not policy discussions

“Not So Great Expectations” (Media Matters, 9/28/04:  Aside from bias claims from this pro-Democrat group, note the sports-like handicapping)  

http://mediamatters.org/items/200409280009
How not to cover debates!
Dana Milbank, “Reaction Shots May Tell Tale of Debate: Bush's Scowls Compared to Gore's Sighs” (Washington Post, 10/2/04)

http://www.washingtonpost.com/wp-dyn/articles/A1574-2004Oct1.html
Cohen/Pinkerton et al, “Why Not Open the Debates to Others?” (Washington Times, 9/24/00)  http://www.fair.org/index.php?page=2588
(10) Tues., Sep. 30
MEDIA NARRATIVES: What has been constructed for Obama/McCain? 


In 2000: know-it-all/not honest Gore vs. folksy/ not bright Bush.

In 2004: smart but wimpy elitist Kerry vs. strong but simplistic Bush

SERIOUS JOURNALISM – 2 examples        
BEWARE “OCTOBER SURPRISE”

Readings: 

Conservative columnist uses data to challenge assumptions about Obama’s backing David Brooks, “Obama’s Money Class” (New York Times, 7/1/08) 

http://www.nytimes.com/2008/07/01/opinion/01brooks.html?_r=1&ref=opinion&oref=slogin  (Critique below says Brooks overstates proposed Obama tax rate on well-to-do)

Solid reporting looks at McCain’s past votes on energy issues 

Noam Levey, “McCain’s energy record is on/off” (L.A. Times, 7/1/08)

http://www.latimes.com/news/printedition/front/la-na-energy1-2008jul01,0,2906886,print.story
“October Surprise” (as listed by Wikipedia) http://en.wikipedia.org/wiki/October_surprise
Optional reading:

TPM’s Jared Bernstein critiques Brooks column

http://tpmcafe.talkingpointsmemo.com/2008/07/01/muddy_brooks/
(11) Thurs., Oct. 2

ADS
“Swift-boating” attacks didn’t begin in 2004 (and won’t end in 2008) 

Journalists have three choices: echo, expose or ignore ads 

Readings/Viewings: 
“Swift Boat Veterans for Truth” TV commercial: “Any Questions?” (8/4/04) http://video.google.com/videosearch?q=swift%20boat%20ad%20any%20questions%3F&ie=UTF-8&oe=utf-8&client=firefox-a&rls=org.mozilla:en-US:official&um=1&sa=N&tab=wv#
FAIR, “Swift Boat Smears: Press Corps Keeps Anti-Kerry Distortions Alive” (Media Advisory, 8/30/04)  http://www.fair.org/press-releases/swift-boat.html
Greg Sargent, “Swift Boat Vet Operative Vows to ‘Attack Obama Viciously’” (Talking Points Memo, 5/14/08)  http://tpmelectioncentral.talkingpointsmemo.com/2008/05/swift_boat_vet_operative_promi.php
False charges: should journalists echo or expose?

Glenn Greenwald, “The NYT’s Michael Cooper demonstrates what real reporting is,” (Salon.com, 11/30/07)  http://www.salon.com/opinion/greenwald/2007/11/30/real_reporting/
Optional reading: (Ads shown free on news and web find more viewers than paid airings)

Jim Rutenberg, “McCain Gets Much More Than His Money’s Worth”(NYTimes, 7/30/08)  http://www.nytimes.com/2008/07/30/us/politics/30ads.html?ref=

(12) Tues., Oct. 7

INTERNET: Impacting campaigns and campaign coverage 

Corporate vs. independent media: ethics, partisanship, objectivity 
New media vs. old, young voters vs. old 
Readings/audio:
“If the news is that important, it will find me.”
Brian Stelter, “Finding Political News Online, the Young Pass It On” (New York Times, 3/27/08)  http://www.nytimes.com/2008/03/27/us/politics/27voters.html
Ethical issue 1: HuffingtonPost citizen journalist Mayhill Fowler gets into a “closed to press” fundraiser and nearly derails the Obama campaign she has donated to

James Rainey, “Barack Obama can thank ‘citizen journalist’ for ‘bitter’ tempest” (L.A. Times, 4/15/08)  http://articles.latimes.com/2008/apr/15/nation/na-bitterweb15
Ethical issue 2: Mayhill Fowler again, taped explosive quotes from Bill Clinton attacking a magazine profile on him, when she encountered him at a campaign event rope line, did not ID herself as a reporter and told Clinton she thought the piece was a "hatchet job.” 
Mayhill Fowler, “Bill Clinton: Purdum a ‘Sleazy’ ‘Slimy’ ‘Scumbag’” (Huffington Post, 6/2/08)  http://www.huffingtonpost.com/mayhill-fowler/bill-clinton-purdhum-a-sl_b_104771.html
Short discussion on ethics of Fowler quoting Clinton 

Jouvenal/Koppelman, “Vanity Fair piece about Bill Clinton sparks controversy” (Salon.com, 6/3/08) http://archive.salon.com/politics/war_room/2008/06/03/vf_clinton/index.html
Optional readings:
Pew Research Center for People and Press, “Internet's Broader Role in Campaign 2008: Social Networking and Online Videos Take Off” (1/11/08)

http://people-press.org/reports/display.php3?ReportID=384
(13) Thurs., Oct. 9
INTERNET II & NEW TOOLS FOR JOURNALISTS/CITIZENS

Email hoaxes; bloggers challenge “MSM” hoaxes

Open Secrets.org and Fact Check.org 

Readings/viewings:

The Email Hoax (widely  circulated since Jan. ‘07)
“Who Is Barack Obama?/Let Us Remain Alert!”  http://www.snopes.com/politics/obama/muslim.asp
Jon Stewart, “Baracknophobia” – Internet = reckless/TV news = responsible (Daily Show, 6/17/08)  http://www.comedycentral.com/videos/index.jhtml?videoId=173522
Watch Fox News segment

“Obama Smeared As Former ‘Madrassa’ Student, Possible Covert Muslim Extremist” (Think Progress, 1/19/07)  http://thinkprogress.org/2007/01/19/fox-obama-madrassa/
Conservative bloggers expose CBS’s use of forged documents
Howard Kurtz, “After Blogs Got Hits, CBS Got a Black Eye” (Washington Post, 9/20/04)  http://www.washingtonpost.com/wp-dyn/articles/A34153-2004Sep19.html
Spend 10 minutes exploring these two valuable websites

http://www.opensecrets.org/   Center for Responsive Politics: Nonpartisan guide to money in politics, who’s giving and who’s getting $$

http://www.factcheck.org/ Annenberg Political Fact Check: Monitors accuracy of political ads, debates, speeches, interviews, news releases

Optional Reading:

Jose Antonio Vargas, “Campaign USA: With the Internet Comes a New Political 'Clickocracy'” (Washington Post, 4/1/08)  http://www.washingtonpost.com/wp-dyn/content/article/2008/03/31/AR2008033102856.html
WEEKS 8-10: ASSESS 2008 PERFORMANCE
(14) Tues., Oct 14 (no Thurs class)
CAMPAIGN SUM-UP 
In view of our early “How-should-journalism-cover-campaigns?” discussions, how in fact are media doing in 2008?
Readings:

Excerpt from The Press Effect by Kathleen Hall Jamieson/Paul Waldman. “The Press as Custodian of Fact” (handed out in previous class) 

The Power of Matt Drudge
Martin/Smith, “Drudge keeps campaigns guessing” (Politico, 6/3/08) http://dyn.politico.com/printstory.cfm?uuid=487007D6-3048-5C12-001071753C5418A0
Assignment DrudgeWatch: Spend 10 minutes one day checking in several different times on ever-changing political headlines/top stores  http://drudgereport.com/ 

(15) Tues., Oct. 21
COVING RACE AND RELIGION
Readings/viewings: 

Video report from Al Jazeera-English on Kentucky voters, “Obama and Appalachia” (cited by Matt Iglesias, Atlantic.com, 5/22/08)

http://matthewyglesias.theatlantic.com/archives/2008/05/obama_and_appallachia.php#comments
Kevin Merida, “Racist Incidents Give Some Obama Campaigners Pause” (Washington Post, May 13, 2008)
http://www.washingtonpost.com/wp-dyn/content/article/2008/05/12/AR2008051203014_pf.html
Obama as “the other” 

Jamison Foser, “E.D. Hill Has Company,” (Media Matters, 6/13/08)

http://mediamatters.org/items/200806130006
Bob Herbert, “Running While Black” (NY Times, 8/2/08)

http://www.commondreams.org/archive/2008/08/01/10765/
Greg Mitchell, “Two Top Columnists Question Obama’s DNA and ‘Full-blooded” Americanism” (HuffingtonPost, 5/18/08)
http://www.huffingtonpost.com/greg-mitchell/two-top-columnists-questi_b_102308.html
Optional reading:  Andrea Elliott, “Muslim Voters Detect a Snub from Obama” (New York Times, 6/24/08)  http://www.nytimes.com/2008/06/24/us/politics/24muslim.html
(16) Thurs., Oct. 23

COVERING GENDER & AGE
ALSO, IGNORED ISSUES (due to bi-partisan/media consensus)
Readings/viewings:
Video of TV news comments on Hillary Clinton and others: “Sexism Sells, But We’re Not Buying It” (Women’s Media Center, May 2007)
http://www.womensmediacenter.com/sexism_sells.html
Jessica Wakeman, “Misogyny’s Greatest Hits” (Extra!, Jay/June ’08)

http://www.fair.org/index.php?page=3407
Carrie Budoff Brown, “Are Dems Alluding To McCain’s Age In Code?” (Politico, 6/17/08) http://www.cbsnews.com/stories/2008/06/16/politics/politico/main4185557.shtml
Pew Research poll, Jan. 2007   Asked about likeliness that respondent could support …

A candidate in his/her 70s: 

48% less likely to support him/her; 45% it didn't matter; 5% more likely to support

A female candidate: 

11% less likely to support her because of gender; 75% it didn't matter; 13% more likely

An African-American candidate:

4% less likely to support him/her because of race; 88% it didn't matter; 7% more likely 

(17) Tues., Oct. 28

GUEST SPEAKER
Conservative media critic Mark Finkelstein, NewsBusters.org contributing editor
Reading:
Read at least 4 Finkelstein blog entries: http://newsbusters.org/blogs/mark-finkelstein
WEEKS 10-13: ELECTION AND AFTERMATH

(18) Thurs., Oct. 30

COVERING ELECTION INTEGRITY ISSUES
BALLOT SHENANIGANS 2000 & 2004 
Readings: 
Back to future? 

Ariel Alexovich, “Congressmen Push for Paper Ballots” (New York Times, 1/17/08)  http://thecaucus.blogs.nytimes.com/2008/01/17/congressmen-push-for-paper-ballots/
Intimidating minority voters
Read summary of “The Long Shadow of Jim Crow: Voter Suppression in America” (2004 Report from People for the American Way Foundation and NAACP) 
http://www.pfaw.org/pfaw/general/default.aspx?oId=16368
Kevin Krajick, “Why Can’t Ex-Felons Vote?” (Washington Post, 8/18/04) 

http://www.washingtonpost.com/wp-dyn/articles/A9785-2004Aug17.html
2000: Who received the most legal votes in Florida?

Jim Naureckas, “Not That It Was Reported, but Gore won” (Newsday, 11/15/01)

http://www.commondreams.org/views01/1115-02.htm
Powell/Slevin, “Several Factors Contributed to 'Lost' Voters in Ohio” (Washington Post, 12/15/04)  http://www.washingtonpost.com/ac2/wp-dyn/A64737-2004Dec14?language=printer
Optional in-depth reading (on Ohio 2004 voting screw-ups):
Mark Hertsgaard, “Was Ohio Stolen? You might not like the answer? (Mother Jones, Nov.-Dec. ’05)  http://www.motherjones.com/arts/books/2005/11/recounting_ohio.html
 (19) Tues., Nov. 4

ELECTION DAY COVERAGE

Declaring the winner (while voters still voting?)
Exit Polls

Awarding mandates

Readings:

Jane Gross, “Calling the Election: TV Projections Again at Issue in West” (New York Times, 10/29/92)  http://query.nytimes.com/gst/fullpage.html?res=9E0CE2D7143BF93AA15753C1A964958260&sec=&spon=&pagewanted=print
Lawrie Mifflin, “TV to Hold to Practice in Calling Election” (New York Times, 11/5/96)  http://query.nytimes.com/gst/fullpage.html?res=9A04E2D81238F936A35752C1A960958260
“Abolish the Electoral College” (NY Times editorial, 8/29/04)

http://www.nytimes.com/2004/08/29/opinion/29sun1.html?ex=1251518400&en=c1260e15603e989e&ei=5088&partner=rssnyt
Historical note – Many Americans were watching TV after 2am when the networks (led by Fox News) declared that Bush had won the 2000 election: “Between 2am and 3am EST, Nielsen Media Research reported that 22 percent of American homes with TVs had their sets on. The audience for ABC, CBS and NBC was 225 percent higher than usual at that hour.” (AP, 11/8/00)
Michael Niman, “Bush Cousin Calls Presidential Election,” (Buffalo Beat, 12/14/00)

http://www.alternet.org/story/10225/?ses=53d6138a345b93562f903e0bc16d2379
Optional in-depth reading:

Pollster David Moore, “Election Night from Hell (2000)” (The Nation, 10/25/06)

http://www.thenation.com/doc/20061106/moore
(20) Thurs., Nov. 6

POST-ELECTION COVERAGE

Exit-poll analysis

Mandate debate

Blame game for losing candidate

Coverage of balloting irregularities, if any
Reading: 

FAIR, “Defining Bush’s ‘Mandate’” (Media Advisory, 11/5/04)

http://www.fair.org/index.php?page=2001
Optional further reading (on mandate and stories held back):

Eric Boehlert, “The media gives Bush a mandate” (Salon.com, 11/10/04) http://dir.salon.com/story/news/feature/2004/11/10/press_mandate/
(21) Tues., Nov. 11
POST-MORTEM: HOW DID MEDIA IMPACT THE CAMPAIGN?
Highlights and lowlights.
Assignment due: Election retrospective
Reading:  TBA
(22) Thurs., Nov.13
MEDIA ISSUES ARISING IN 2008 CAMPAIGN
Assignment ends: Cease blogging at end of this week
Reading: TBA
(23) Tues., Nov. 18

FINAL CLASS REVIEW/DISCUSSION…BEFORE PRESENTATIONS BEGIN
How did outlets we monitored perform? Compare and contrast.  

Reading: TBA

WEEK 13-15: CLASS PRESENTATIONS

(24) Thurs., Nov. 20

First 3 class presentations and discussion
(25) Tues., Dec. 2

Second set of class presentations and discussion
(26) Thurs., Dec. 4

Third set of class presentations and discussion
(27) Tues., Dec. 9

Fourth set of class presentations and discussion
(28) Thurs., Dec. 11

Final set of class presentations and discussion

Week 16: FINAL PAPER
(29) Tues., Dec. 16 –SPECIAL TIME 10:30am

Final class meeting

Assignment due: Final paper (expanding on class presentation) 
RECENT PRESIDENTIAL CAMPAIGNS    (winner in bold)
                  Republican/GOP                       Democrat




2008:  Sen. JOHN McCAIN  vs.  Sen. BARACK OBAMA




  Dem primary: Obama, Hillary Clinton, John Edwards et al

  GOP primary: McCain, Romney, Ron Paul, Giuliani et al 

2004:  Pres. GEORGE W. BUSH  vs.  Sen. JOHN KERRY 






Ohio voting irregularities    

Swift Boat ads attack Kerry


  

                        Dem primary: Kerry, Howard Dean, Kucinich et al 

2000:  Gov. GEORGE W. BUSH  vs.  V.P. AL GORE   

      Florida vote virtual tie/Fox News first declares Bush winner

   


      Narrative: dumb George vs. dishonest Al




      GOP primary: Bush vs. McCain

1996:  Sen. BOB DOLE  vs. Pres. BILL CLINTON 





ABC’s Ted Koppel leaves GOP convention –“no news”

1992:  Pres. GEORGE H.W. BUSH  vs.  Gov. BILL CLINTON 

       Self financed 3rd-party candidate Ross Perot in debates

1988: V.P. GEORGE H.W. BUSH  vs.  Gov. DUKAKIS    






Willie Horton ads attack Dukakis






 Bush erases huge deficit and wins easily

1984: Pres. RONALD REAGAN  vs.  former V.P. WALTER MONDALE 






Pro-Reagan “Morning in America” ads


 



Mondale selects woman as V.P. running-mate

1980: Gov. RONALD REAGAN  vs.  Pres. JIMMY CARTER  




Independent candidate John Anderson allowed into debate

1976: Pres. GERALD FORD  vs.  Gov. JIMMY CARTER   

Ford debate misstatement 

1972: Pres. RICHARD NIXON  vs.  Sen. GEORGE McGOVERN
Nixon wins 49 states; resigns 21 months later

1968: Former V.P. RICHARD NIXON  vs. V.P. HUBERT HUMPHREY
   antiwar protests at Dem convention/ Buckley debates Vidal on ABC
1964: Sen. Barry Goldwater  vs. Pres. LYNDON JOHNSON





Scare ads on TV

1960: V.P. RICHARD NIXON  vs.  Sen. JOHN F. KENNEDY   
first televised presidential debates
